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An enthusiastic group of Chamber members gathered at 7:30 a.m. on 
Friday, Nov. 20, at the Hacienda for the monthly meeting.  The room 
was a-buzz as little groups formed, connecting or reconnecting until 
Edy called the meeting to order.  Following introductions of everyone, 
an election of officers was held, re-electing Edy Schwartz, president, 
Larry Tessler, vice president, and Wendy Scheck, treasurer.   
 
Announcements: 
- Rheem Theater will very likely close in the next few weeks unless 
attendance at the upcoming block busters significantly improves. 
 Moragans love this historic movie house, but love must buy tickets!! 
- Tickets to Gaels Women's basketball games on Friday and 
Saturday, Nov. 27 & 28, 5 and 7 p.m., will be half off to all Moraga 
residents who show their ID. 
- The Community Faire team is looking for 1-2 people who love old 
cars to step forward to help organize the 2010 car show.  Send 
contact information to Ellen at elbeans@comcast.net 
 
Speaker: Grant Stubblefield of Community Marketing Group 
Grant, using computer projected images on a large screen, showed 
the new Chamber logo, new Shop Moraga First logo, and the new 
Community Faire logo.  The theme throughout his talk was showing 
how the Moraga Chamber of Commerce is being projected more and 
more as a community resource and as a way to connect people with 
services, events, products, and other groups.  The new Chamber 
website with new colors, tabs, and design will be up and available to 
everyone at least by December 1.  Everyone applauded the beauty of 
the HomePage, which included an applause for Lynn McAuliffe's 
excellent design work. 
 
Looking at the excellent websites for both the Chamber and Shop 
Moraga First raised the question: how can these resources be 
marketed to everyone living in Moraga?  Several ideas were 
suggested.  However, in January, when we brainstorm for ideas to 
direct the Chamber in 2010, this question will get further attention. 
 



As for website advertising costs and benefits, Grant outlined 1) what 
everyone receives just by virtue of being listed, 2) the additional 
benefits free to Chamber members, and 3) the additional benefits of a 
premier membership for $10 per month.   
 
Grant concluded by saying that 4 years ago we started telling people 
WHY they should "shop Moraga first".  There has now been a shift to 
HOW to "shop Moraga first" by giving people the resources to do that. 
 
  
 


